
KPIs to track website performance  
Results of our quick survey

number of page views (per session)

number of users (qualified, geographical, retention, social)

the most visited pages

channel tracking (UTM codes, lifestyle analytics, social media)

average session duration

position tracking keywords (also competitors)

number of sessions

bounce rate

behavioral flow of users

landing pages

exit pages

lead generation (enquiries, campaign conversion)

devices & browsers used for access

site content (key content pages)

number of sales vs. number of page views (e-commerce)

site load speed

number of paper/eBook downloads

hour of day/day of week

brand awareness

backlinks

3%

3%

3%

3%

3%

3%

12%

9%

27%

15%

58%

49%

46%

58%

58%

100%

100%

82%

82%

70%
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Top 20 KPIs used by 32 PR specialists around the world to track their website performance
(percentage of participants using the following KPIs)


